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Project Methodology

Project Objective

This project analyzes recent coverage of alternative energy in boties&l and Ebased top Englistanguage media

outlets.

Project Scope

This analysis is based upon relevaniearage appearing irop tier USbased and Edbased news and business media outlets
between July 2008 and December 2008elevant coverage included significant (more than 4) mentions of alternative energy
related topics , including the following terms: alternative energy or wind energy or solar endo@mfwel(s) or renewable

energy or alternative power or wind power or solar power or renewable power. Specific sources searched include:
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US Outlets

Associated Press Newswires
BusinessWeek

Dow Jones News Service
Forbes

Fortune

Los Angeles Times
Newsweek

Reuters News

San Jose Mercury News
The New York Times

The San Francisco Chronicle
The Seattle Times

The Wall Street Journal

The Washington Post

Time

USA Today
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EU Outlets

AgenceFrancePresse

BBC Monitoring European
BusinessWeelEuropean
Edition)

Forbes (European Edition)
Fortune (European Edition)
International Herald Tribune
Newsweek International
Reuters EU Highlights

The Economist

The Wall Street Journal
Europe
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Project Methodology

Narrative NetworkTM Methodology

A The Narrative Network is a text mining and brand mapping method used to create a visual map of how the media perceives
a particular brand or topic. The outcome helps clients develop effective brand communications and strategic plans.

A In coverage, all the words are ranked in terms of frequency of mention. The words with the highest frequency of mention
are collected to build a keyword matrix to see which pairs of keywords often appear together in the text.

A Words that appear together in sentences are given more weight than words that appear together in paragraphs and
articles. Network analysis software is used to create a network of keywords.

A The size of the links and nodes represent the salience of the keywords in the text.

A Keywords in the same color form a main concept/theme that consistently appears together in coverage.
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Overview
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topic, both in the US and the EU. EU coverage is often but not exclusively drivemddgtebnews, revealing some
similarities and differences between the two regions. Highlights include:

A

Pt

Pt

Focus on Impact of Global Economic Crisisparticular, the collapse of the financial sector has hit wind and solar
projects hard in terms of investment channels. Construction of solar and wind power typically relies on financing

from third-party investors, mostly large banks who buy the tax credits. Reportedly, power companies across the U.S.
are slashing capital budgets and canceling projects for clean electricity and some energy companies are even having
trouble satisfying their shofterm needs for cash.

Politics DominateDue to the dominance of energglated issues in the 2008 presidential race, politics and
governmental policies dominated coverage in the US and spilled over into EU coverage as well. More specifically,
Barack Obama has emerged as a key player in these discussions and is the only proper name to appear on the NN
maps and top keyword lists. T Boone Pickens (among others) also earns mentions, but not frequently enough to
appear in this analysis.

Technology Sector Highly Involvebir the US and the EU, the technology sector continues to play a significant role
in the development and support of alternative energy options and implementations, in the way of both hardware
and software.

Energy Independenceé?articularly focused on in US coverage, the topic of energy independence and moving away
from oil remains a key driver of alternative energy exploration, both on the national and local levels.
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US vs. EU Media Coverage of Alternative Energy Topics

Coverage is fairly similar, but some notable differences include:

A Political Influence:US coverage is driven by 2008
presidential race energy policy discussions.

A Local GovernmentS media maintains a strong focus o
reporting on energy plans and tax policies at the state
level, as well as covering announcements from the
numerous cities and states that hope to cash in on

alternative energy mandates.

Energy Independencelhe press frequently explores hoy
America can (or cannot) lessen its oil appetite and
generate its energy supply at home.
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to be declining as some of the hype goes away.
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the concept of wind, solar, and other renewable energy
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resonance than in the US.
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descriptor appears more in EU coverage.

Security Concerns EmergBue to its proximity to
developing and emerging countries in the alternative
energy sector (such as China, India, Russia) EU covera
includes more discussions of security as it relates to
energy resources and production.

More Diverse ConversatianThe EU enjoys a more diver
set of topics when it comes to alternative energy, again
fA1Ste RdzS 2 AdQa 3IS23INI
US Presidential race coverage.

Nuclear Nuclear energy is more of a driver of alterative
energy coverage in the EU vs. the US.
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US vs. EU Media Coverage of Alternative Energy Topics

USc¢ Influential Keywords Driving Cover
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Influential Outlets by Type

Alternative Energ{
Narrative Network
Medi&rofile
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Newswires

The chart to the right shows a

breakdown of coverage by outlet. A Dailies/Metros
total of 978 relevant articles appeared

between July 2008 and December 2008.

Not surprisingly, newswires covered Business
alternative energy topics most

frequently, providing nearly 2/3 of the

total coverage, followed by daily/metro

newspapers.
Top Contributors Count

Associated Press Newswires 362
Reuters News 164
The New York Times 84
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Top Keywords
Alternative Energhb

Top keywords reveal the relative
dominance of narratives within media in
a coverage set, based on frequency of
mention.

The top keywords in US coverage of
It GSNY I GAQPS SySNBE@
much in the way of surprises, although
the presence o€ompanyand
corporationare significant in terms of
highlighting growing business sector
involvement in this category, particularly
in light of increasing credits and
incentives.
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Top Keywords Tied to Ene

NarrativeNetwork™ technology
calculates the tie strength for each
keyword pair based on number of times
the pair appear together on coverage.

Only significant relationships (based on
tie strength) appear as lines connecting
two nodes on a map.

Similar to the top keywords, analysis of
the top keywords tied to the word

energy in significant alternative energy
O2@SNI IS KAIKEAIKGA
onrenewableenergies, such asind and
solarpower, as well agorporate
involvement in thealternativeenergy
sector.

Obamaalso appears very high on the list,
indicating his strong messaging related
to alternative energyolicies, planning
and cabinet appointments.
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